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Disclaimer A

This presentation and the accompanying slides (the Presentation), which have been prepared by Active Clothing Co Limited (Active, The Company) solely for
information purposes and do not constitute any offer, recommendation or invitation to purchase or subscribe for any securities, and shall not form the basis
or be relied on in connection with any contract or binding commitment what so ever. No offering of securities of the Company will be made except by means of
a statutory offering document containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company makes no
representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness
of the contents of this Presentation . This Presentation may not be all inclusive and may not contain all of the information that you may consider material . Any
liability in respect of the contents of, or any omission from, this Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the F 8 6 9 * 7niaiket opportunity and business prospects that are
individually and collectively forward-looking statements . Such forward -looking statements are not guarantee of future performance and are subject to known
and unknown risks, uncertainties and assumptions that are difficult to predict .

Theserisks and uncertainties include, but are not limited to, the performance of the Indian economy and of the economies of various international markets,

the performance of the industry in India and world-wide, competition, the , 8 6 9 * 7llliay <to successfully implement its strategy, the F 8 6 9 * 7AUBuae<
levels of growth and expansion, technological implementation, changes and advancements, changes in revenue, income or cash flows, the F 8 6 9 * mArkek
preferences and its exposure to market risks, as well as other risks .

TheF 8 6 9 * 7a8ual<results, levels of activity, performance or achievements could differ materially and adversely from results expressed in or implied by
this Presentation. The Company assumes no obligation to update any forward-looking information contained in this Presentation. Any forward-looking
statements and projections made by third parties included in this Presentation are not adopted by the Company and the Company is not responsible for such
third -party statements and projections .
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Management Commentary On Q4 FY25 & FY25 Financial Performance

Mr. Rajesh Mehra
Managing Director
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underscores the resilience of our business model and the effectiveness of our strategic
priorities. This growth reflects our continued focus on innovation, operational
excellence, and deepening our engagement with global fashion brands.

During the year, we enhanced our capabilities across design, manufacturing, and
technology, allowing us to respond swiftly to market trends and deliver high  -quality,
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differentiator, enabling faster turnaround and greater value for our partners.
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opportunities ahead. As we continue to invest in smart manufacturing, digital
solutions, and new product categories, we are well -positioned to sustain this growth
trajectory and deliverlong -=. ; 6! ?2* 5>, 1 =81 * 551 <=*%* /4
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Q4 FY25 Financials Highlights
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|Q4 FY25 Financial Performance A

All Figures In  Cr & Margin In %

Particulars Q4 FY24 Q4 FY25 YOY
Net Sales 38 68
Other Income 0 0
Total Income 38 69 81%
Raw material 20 48
Employee Benefit Expenses 11 13
Other Expenses 2 3
Total Expenditure 33 63
EBIDTA 5 6 14%
Interest 1 3
Depreciation 2 2
PBT 2 1 -10%
TAX Expense 0 0
PAT 1 2 22%
EPS 0.86 1.06 23%
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FY25 Financials Highlights A

All Figures In  Cr & Margin In %
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| FY25 Financial Performance A

All Figures In  Cr & Margin In %

Particulars FY24 FY25 YOY
Net Sales 212 296

Other Income 0 1

Total Income 213 297 40%
Raw material 142 205

Employee Benefit Expenses 40 50

Other Expenses 10 13

Total Expenditure 191 269

EBIDTA 21 28 34%
Interest 8 11

Depreciation 7 7

PBT 6 10 69%
TAX Expense 1 2

PAT 5 8 74%
EPS 3.13 5.45 74%
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Active Clothing Co Limited @Glance

Active Clothing Co. Limited , based in Mohali, Punjab, is an integrated
apparel manufacturer specializing in the design and production of
flat -knitted sweaters, jackets, and circular -knitted t-shirts . Active
Clothing provides a unique "design-to-shelf" service, offering end-to-
end solutions for global fashion brands. This comprehensive platform
covers everything from design and manufacturing to retail, making it
a preferred partner for high-fashion streetwear and direct-to-
consumer brands.

The company operates a state -of-the-art facility with all processes
under one roof, ensuring stringent quality control, faster turnaround
times, and efficient order management .

With its strong focus on quality, competitive pricing, and innovative
solutions, Active Clothing caters primarily to international markets,
building long-term relationships with prominent foreign brands. The
company has established itself as a reliable provider in the global
apparel industry, catering to ultra -premium brands.

The company got listed on the BSEon March 26,2018
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Company, Catering To Premium Fashion Brands
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Vision, Mission & Values
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Vision

0 Aspires to become a global

leader in fashion knitwear
and outerwear by fostering
innovation and design to
deliver unparalleled
customer satisfaction.

Committed to being a
caring, well-managed
organization for its
business partners,
customers, and employees
while upholding its
responsibilities as a
conscientious corporate
citizen.

©

Mission

o Aims to drive innovation,

lead the market, and deliver
best-value products and
services to its global
clientele.

Strives to make a
meaningful impact through
its branding, staying ahead
of fashion trends, market
dynamics, and
technological
advancements.

It is dedicated to enhancing
the quality of life for its
business partners,
customers, and employees.

Values

o0 Leadership
0 Learning

0 Integrity

0 Innovation
o People

o Performance



Key Facts & Figures A
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25+ Years 30+ 2,300+
Of Experience Export Countries Total Workforce

0% e
2,30,000 Sq. Ft 46,50,000 200+
Total Production Area Overall Annual Apparel Number Of MBOs
Currently Under Use Capacity

® =

Target Audience Q4 FY25
Men, Women, Kids Total Income: 69 Cr
EBITDA: 6 Cr
PAT: 2 Cr
FY25
297 Cr 28 Cr 8 Cr 5.45
Total Income EBITDA PAT EPS
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| Market Potential & Opportunities

) ) Regional Market Share

~Wa

Outerwear Jackets Market Size
2024: USD 31.51 Billion
2033: Projected to reach USD 53.76 Billion

ANorth America: 38.46%
AEurope: Significant market presence
Ahsia-Pacific: Rapid growth due to rising disposable incomes and urbanization

Sweaters Market Size
2023: USD 12.8 Billion
2030: Projected to reach USD 19.6 Billion

Joggers and Sweatpants Market Size
2023: USD 87.16 Billion
2030: Projected to reach USD 131.92 Billion

Flat -knit Sweaters Market Size
2022: USD 60 Billion
2030: Projected to reach USD 85 Billion

Circular Knit Fabric Market Size
2022: USD 4.5 Billion
2030: Projected to reach USD 7.2 Billion
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Readymade Garments Market Size
2022: USD 4.5 Billion
2030: Projected to reach USD 7.2 Billion
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Adoption of state
of Art Technology

Original designs
exclusive to the
customer
segment

Skilled
Manpower with
deep expertise

in apparel
industry

Commitment to
Quality and
timelines

Great Connect
with Buyers &
Brands

Scalability -
Manufacturing
Units providing

Scale to add new
products, customer
& tap new markets

In-house design
Team supported
by Research &
Development
Centre

Strong
Marketing
Network
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2002 M

Active Clothing
became the

official

distributor for

O. ? 2 a < |H=ia
Dockers in the

Upper North

territory

>: 7. B

2005

A state-of-the-
art design and
development
center was
established,
equipped with
the latest
machinery to
support
innovation.

2010

Active further
strengthened its
manufacturing
capabilities by
setting up
factories
dedicated to
jacket
production.

2015 "~ /4 2018 4
Production The company
capacities achieved a
across various significant
segments were milestone by
augmented to getting listed
meet growing on the BSE
demand. SME

platform.

2024

expanded product
portfolio by
introducing soft
wovens, increased
production area,
and added garment
dyeing and printing
units to offer a
wider variety of
value-added
products.
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The company
expanded its
retail operations
to reach a broader
customer base.

2003

4

— N

The company
ventured into
sweater
manufacturing
by expanding
its own
production
facilities.

2008

o ot

A new factory for
t-shirt
manufacturing
was established,
diversifying the
product range.

L ]
2014

Active Clothing
successfully
executed its
visionary
business
expansion
plans, paving
the way for
future growth.

2017

.

e e

Active Clothing
crossed 200 Crin
annual revenue,
marking a major
achievement in its
growth story.

2023



| Product Portfolio

7

|

\

{

A
Sweaters

<

Jacket

T Shirts & Sweatshirts Shoe Uppers

Active is a leading jacket
manufacturer specializing in
polyester quilted, washed -down
cotton, over-dye, and wool jackets,
with over 500 machines dedicated
to production.

L7-2*a<!*6870<=15
manufacturer, using diverse yarns
like cotton, merino wool, acrylic, and
viscose. Equipped with 352 fully
fashioned computerized machines
from SHIMA SEIKI, STOLL, and KAUO
HENG.

Specializing in solid and auto -
stripe polos, sweatshirts, joggers,
and fine knitwear, using cotton,
blends, indigo, and fleece. Operates
100+ specialized machines across
four lines for efficiency and
consistency.

Active now designs and
manufactures shoe uppers for
major brands like Adidas, with
new installations underway to

meet growing demand.

Active has expanded its product range by introducing new categories, including  knitted beanies and gloves, soft -knitted toys, and athleisure
products . This diversification strengthens its market position, enhances customer offerings, and drives revenue growth.
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Providing Go To Marketing Solutions For Brands

ACCL leverages deep market insights and strategic expertise to unlock new opportunities for fashion brands. Its comprehensive market entry
services ensure seamless brand expansion and sustained growth.

Real-Time Sales Tracking
Monitors territory -wise performance and POS sales
trends for data -driven decision -making.

Brick -Wise Analysis
Provides granular insights to optimize store -level
sales and distribution.

End-to-End Logistics Support
Manages inventory, warehousing, and last -
mile delivery to retail points.

Smart Pricing & Promotions
Recommends markdown strategies and
seasonal pricing to maximize revenue.

Proven Growth Partner
Successfully scaled mid -to-large fashion brands across
Northern India , driving sustained market penetration.

= % Current Customer Base MW
m ce I 10 For Marketing Services JORIE FTAYES

®

ARROW JUNIOR __
FX MACHINE KILLERD>K < ‘

USA+*1851 this is us

In-Depth Market Research
Conducts detailed competitor analysis and territory
mapping to position brands effectively.

RARE RABBIT

CLOTHING
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Multi -Brand Retail & Distribution A

One Of The Leading Marketing Partner In North India

Active: Multi -Brand Fashion Destination Active is the largest levis marketing partner for the regions of Chandigarh,
Punjab, J&K, and Himachal Pradesh, with strong market expertise.

D,=2?2.!'8//.;<!*1 >, *=_ -162A18/10

Skechers, Celios. With 7 stores across Punjab and more in the
pipeline, it is rapidly expanding as a go -to retail hub.

It has expanded as a key partner of Arvind Lifestyle Pvt. Ltd., distributing
Flying Machine and Arrow across multiple regions.

Additionally, ACCL is growing the market for Being Human, Rare Rabbit,
John Player and Celio, leveraging a network of 200+ Retailers to drive growth.

Number of MBOs
200+

celio™

JACKEIJONES ONLY. VERO MODA
/ ACTIVE OUTLET STORES \

— S 5
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Serving Leading Brands

Levis is a key client leveraging all facilities for a seamless sketch -to-store experience. Other brands like TCHIBO, NEXT, and BSTSELLER benefit from a designto-
delivery model, receiving tailored collections that integrate design and manufacturing across knitwear and wovens.

Levis)

PACSUN George. VERO MODA TED BAKER’

LONDON

0)‘3‘6’9'8“’““ secrers MONOPRIX jéﬁlég neXE ONLY

LONDON

celio*
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State Of The Art Manufacturing Facility

Location: Fatehgarh Sahib, Punjab

Sweaters

24.00,000 Units 5,00,000 Units
Utilization In FY25 Utilization In FY25
Approx 75% Approx 75%
10,00,000 Units 7,50,000 Units
Utilization In FY25 Utilization In FY25

Approx 75% Approx 75%
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-Knitted T -Shirts, and Shoe Uppers

The company Specializes in manufacturing of Flat-Knitted Sweaters, Jackets, Circular

o The facility is Equipped with advanced technologies from Germany and Japan

o Integrated Production Chain from material selection to sewing, printing,
embroidery, and washing, delivering end -to-end solutions

o Partner to world -renowned brands, earning loyalty through consistent quality and
service

ob, =27?.a<!1*,252=B!'2<! .:>299. -l @2=1"! =1.

Investor Presentation



| Key Certifications & Accreditations

Sedex

SEDEX 4 PILLAR

Worldwide Responsibility
Accredited Production Audit

i
Incigg é

Higg Index industry self -
assessment standard

Cotonificio Olcese Ferrari Spa
is OCS certified by ICEA
ICEA-TX-396

Organic Content
Standards Certification

B N EUREAU VERITAS

Certification

SA8000

C TE
?~$\ '\'7~/

L
OGA O;?O
2
banyLs

%

9
"GOTS

Global Organic
Textile Standards

Responsible
Wool Standards

“ Global Recycled
w_Standard

Global
Recycles Standards

& JISSe

L
BCI - Better Cotton
Iniciative

Certified BCI Cotton Yarn

Certified
Organic Cotton Yarn
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| Design Center ' A Hub For Creativity & Innovation

At Active The Design Center serves as a creative powerhouse, offering a wide range of services that support brands and design ers in their
design and development journey.

Personalized Development Optimized Time & Resource Management
Designs are carefully curated to align with brand identity and market trends, The structured process helps minimize waste and accelerate product
ensuring a seamless transition into production. development.

Comprehensive Design Capabilities

e RN e RN e TN v ™ e N

Swatches & Samples
Available

(399 - 1899)

Trend Research & Creative and Trend - Precise Colour & In-House Design &
Forecasting Driven Concepts Yarn Selection Development Programs
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Virtual Design Development

A Smarter Approach To Fashion

The Virtual Design Development process is transforming the industry by offering a more sustainable, efficient, and cost

By integrating digital simulations, brands can refine designs before moving to production, reducing waste and saving time.

— 3D Garment Simulation

Enhances visualization with
precision.

— Real-Time Modifications

Allows instant adjustments

for better decision -making.

r’%

4

¢
II

_ Presentation -Ready CADs

& Colorways

Streamlines approval
processes

e

Technical Programs for
Seamless Execution

Ensures smooth transition
to manufacturing.

— Sustainability at the Core

Reduces yarn waste and
eliminates excessive sample

shipping.

-effectiv e way to bring ideas to life.

Investor Presentation
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outerwear, sweaters, jackets, and T-shirts ( scaling this portfolioto 100 Cr.

Investor Presentation

Active Has been in the partnership with the LEVIS for last 22 years

More than just a manufacturing arm, Active is the creative
powerhouse a dedicated studio that forecasts trends,
conceptualizes designs, and ensures market success through a
fully compliant, state -of-the-art production division.

Recognized annually for excellence, Ms. Kalika Mehra leads the
chargein @86 . 7a<! . 698>@.-;.6;.!7GcV! " | F8ac<

O. ?2ac<! 11%Y&y;grewth in FY22 strengthening its No. 1
denimbrand <=* =><! @8 ; 5 - @alysustainddiky . ? 2
driven solution in India , Active is shaping a greener future while
unlocking a 500 Cr growth opportunity  across 110+ countries.
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